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S H I F T I N G  C U R R E N T S
 
The conference theme for the Rundle Summit is ‘Shifting 
Currents.’ This theme evokes the idea of ‘currents’ within 
a river or stream, and aligns metaphorically with the idea 
that research in communications, technology, and media 
is ever changing and dynamic. The theme implies not 
only forward movements, but it also includes all research 
interests that express the interdisciplinary nature or 
‘crosscurrents’ within the field, and the ‘undercurrents:’ 
the often unnoticed impacts of technology and media.
 
In other words, Shifting Currents is intended to frame the 
conference around the development of knowledge of 
the field as a whole, while acknowledging that it is also 
constantly changing and being shaped by forces around 
and within it.

W E L C O M E
On behalf of the entire organizing committee, it is with great pleasure that we welcome 
you to Banff to explore the Rocky Mountains, fresh air, falling snow, and the shifting 
currents of scholarship in communications, media, and film studies. This year we are 
particularly excited to welcome a diverse list of presenters ranging from undergraduate 
students, graduate students, alumni and faculty members - coming from schools all over 
Alberta and beyond. The partnership between our two schools has proven that graduate 
students can pull together and do amazing things - even without meeting in the same 
room together! We wish you all an informative and fun conference filled with learning 
and networking opportunities. 

Your Co-Chairs,
Hanne Pearce
University of Alberta

Mary Arnatt
University of Calgary

Banff Centre for Arts and Creativity is located on the lands of Treaty 7 territory. We acknowledge 
the past, present, and future generations of Stoney Nakoda, Blackfoot, and Tsuut’ina Nations 
who help us steward this land, as well as honour and celebrate this place.

R U N D L E  S U M M I T  2 0 1 82



T H E  B A N F F  C E N T R E

T H E  K I N N E A R  C E N T R E  F O R 
C R E AT I V I T Y  A N D  I N N O V AT I O N

Classroom 201 Classroom 203 Classroom 205

BMO Financial Group Galleria

Gibson 
Energy Ltd. 

Room
202

Encana
Corporation

Room
 204

Calgary
Flames

Foundation
Room 

206

Cenovus
Energy
Room
208

Bird
Construction
Company
Learning
Space 

210

Paul D. Fleck 
Library & Archives

National Bank Financial Group 
Public Computing Area

S H I F T I N G  C U R R E N T S 3



S u n i l  A g n i h o t r i ,  M A

O P E N I N G  K E Y N O T E

Communication technology is a critical tool for hockey fans to acquire information and to stay 
engaged with the game. The development of web technology, mobile phones and social media 
applications, in conjunction with the traditional mediums (i.e., television, radio, newspapers) have 
made information more abundant and travelling at an even faster rate. With the evolution of 
communication technology, there has been a significant shift in fan behavior and the impact fans 
have on the information that surrounds the game. By leveraging this technology and becoming 
creators, developers and distributors of information, fans have  become more than consumers of 
information and have instead taken on a more active role. Mr. Agnihotri will share his motivations 
for undertaking his research, his own experiences as a hockey blogger and the impact fans are 
having on the direction of the game.

Sunil completed his undergraduate and graduate studies at the University of Alberta, specializing in 
Communications and Technology in 2012. His research interests included information and knowledge 
management, online communities, mobile technology and organizational communication. He recently 
served on the University of Alberta’s Alumni Council and Senate. He has worked for Alberta Blue Cross 
since 2005, currently working as a Program Analyst in the Government Services unit. Sunil also maintains 
“The SuperFan”, a blog that provides commentary and analysis on the Edmonton Oilers. He does freelance 
work, writing for The Copper & Blue and The Athletic Edmonton. Sunil also serves as the Oilers Analyst on 
the CBC Edmonton News, providing a weekly television column and makes appearances on TSN radio.
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A l e s s a n d r a  R e n z i ,  P h D 

C L O S I N G  K E Y N O T E

The entanglements and response-abilities of media today

The world of digital media today is complex and rapidly shifting: 
content circulates, often across media, and fulfils a variety of 
functions: from entertainment to aesthetic expression, from 
consciousness-raising to financial accumulation. In all their 
materializations, media are not just containers for circulating 
information, they act as scaffolds and vectors for social interaction, 
embedded as they are into specific platforms, institutions, 
businesses, and so on. Our power to bring together the technical and the social in innovative, 
adaptive, and healthy ways depends on our ability to organize and reorganize the terms and 
conditions of their interplay. This involves attending to the context, infrastructures, and modes 
of distribution of any media. The talk will use case studies from my research on online civic 
engagement and participatory media production to discuss the ethics and potential impact of 
using and producing media for social and political organizing.

Alessandra Renzi is Associate Professor in Communication Studies at Concordia University where she explores 
the relays between media, art and activism through ethnographic studies and media art projects. Currently, she 
is completing the book Repurposing Media: Connective activism, co-research, transindividuation University of 
Minnesota), on Italian pirate television and emerging forms of media activism. Her new research project is a 
collaboration with the Urban Poor Consortium in Jakarta, investigating collaborative media making, data justice 
and the right to housing in hyper-financialized urban environments.

Dr. Renzi’s media art interventions interrogate and build upon the habits and practices that emerge at the 
intersection of face-to-face and interface. Her research creation includes the book Infrastructure Critical: 
Sacrifice at Toronto’s G8/G20 Summit (With Greg Elmer, ARP, 2012), the collaborative documentary film 
Preempting Dissent: Policing the Crisis(2014) and Art of The March, an interactive visualization archive of 
the signs from the 2017 Boston Women’s March (With Dietmar Offenhuber and Nathan Felde). Dr. Renzi’s 
work has been featured internationally in venues like the Transmediale Festival in Berlin and the Queens 
Museum of Art in New York.
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S C H E D U L E 

F R I D A Y  F E B R A R Y  2 3

S O C I A L  E V E N T S

1:30 pm Registration Opens

Speed Networking

Opening Remarks
Opening Keynote Sunil Agnihotri

Opening Reception | Jam Session

KC203

KC203

KC305

TBA

2:30 - 3:30 pm

4:00 - 5:15 pm

5:15 - 9:00 pm

Speed Networking (Friday Afternoon 2:30-3:30 pm)
This fun twist on networking is a bit like musical chairs, participants sit in pairs and each has a few minutes 
to share a little about themselves, where they work/study and what their research interests are. When the 
buzzer rings you move to the next person. Speed networking is a fun way to make new aquaintances as 
the conference gets started. Bring business cards if you have them!

Opening Reception (Friday Evening from 5-7 pm)
Join us in room KC305 (one floor up from the main Keynote room) for appetizers and a cash bar. 

Jam Session | Sing Along (Friday Evening from 7-9 pm)
As the reception winds down, join some of the students and faculty for a jam session / sing along. For 
more info contact Sean Jones (saj1@ualberta.ca).

Saturday Social Events - To be announced soon
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S A T U R D A Y  F E B R U A R Y  2 4

Closing Keynote Alessandra Renzi
Closing Remarks

KC203

KC203 KC203

KC206 KC208

10:30 - 10:45am COFFEE

PANEL A1

PANEL B1

PANEL C1 PANEL C2

PANEL D2 PANEL D3

PANEL C3

PANEL B2 PANEL B3

PANEL A2 PANEL A3

COFFEE

9:00 - 10:30 am

10:45 - 12:15 pm

12:15 - 1:15 pm

1:15 - 2:45 pm

2:50 - 4:20 pm

4:20  - 4:30 pm

4:30 -6:00 pm

LUNCH BREAK LUNCH BREAK
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S H I F T I N G  P R O F E S S I O N A L  A P P R O A C H E S  T O  C O M M U N I C A T I O N S
A 1
P A N E L  A B S T R A C T S

Communications In Canada’s Oil Field
Madyson Kjøsness, BA, MA Candidate, University of Calgary

Currently, the academic conversation pertaining to crisis communications within the Canadian oil 
industry is dominated by a solely practical approach. It analyzes particular ways that a corporation 
may apply a multi-step theory in order to attempt to repair corporate ethos, rather than critically 
analyzing whether these practices are successful or unsuccessful and why. Furthermore, discourse 
surrounding the energy sector posits the oilfield as a solely negative industry, which may be 
due in part to current communication strategies. Through my research, I provide a critical 
outlook on current crisis communication strategies, while also increasing public understanding 
of communication practices that may allow for greater transparency within the oilfield sector. 
This research may potentially promote mutual understanding and accountability between both 
the public sphere and the oil industry. Finally, it may also result in a decrease in public animosity 
towards the field through a deeper understanding of the challenges and limitations faced by 
communicators in the field.

Participedia: Using communities of practice to create value for public-involvement 
professionals
Chelsey Ehresman, BA, MACT, University of Alberta
Dr. Marco Adria, Professor Emeritus, University of Alberta
Edrick Andrews, BSc, MACE, University of Alberta

This talk stems from my ongoing participation in Participedia, a federally funded international 
research project. Participedia (www.participedia.org), collects and catalogues cases, methods, 
and organizations associated with democratic innovations from around the world. All content 
on the platform is available openly with the use of creative commons licensing. The intent of 
the project is to use the technological tools we have available to us, to share the accumulated 
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knowledge of those working in participatory democracy globally.
The study that I am currently working on is called “Using Participedia in Communities of Practice 
to Create Value”. The project asks how Participedia can be used in communities of practice to 
create practical and theoretical value for public-involvement practitioners.

My presentation will include an introduction to Participedia, a discussion of the research process, 
and thoughts on contributing to an international project.

From Face-to-Face to Interfaced: The Changing Face of Technical Support 
Communications
Ken Lee, MACT Candidate, University of Alberta

Technical support is the resource accessed when help is needed to overcome a technical problem 
or enable a new feature.  Help is often within easy reach through a call to a toll-free number or 
a quick Google search on the Internet. Seldom, however, is help obtained without considerable 
effort in making our needs understood: How do we ask for something when we don’t necessarily 
know what it is? What do we search for when we can’t articulate what we’re seeking?

My research investigates how shared understanding reveals itself in technical support communications 
as the pivot around which effective technical support revolves as we move from in-person, face-to-
face interactions to mediated (e.g., online chat, online video, and e-mail) communications. 
The literature on technical support communications suggests that shared understanding 
between help-seekers and help-providers is tantamount to successful technical support 
interactions. Building upon Daft and Lengel’s 1986 media richness theory (MRT) which 
suggests that different media convey meanings and context differently, I assay the effect 
of varying communication channels from its richest form (in-person, face-to-face) to its 
leanest form (SMS/text messaging) to determine how knowledge transfers differently in the 
varying delivery modes of technical support giving rise to different levels of effectiveness.
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C H A N G I N G  T H E  C U R R E N T  O F  L I T E R A C Y  A N D  E D U C A T I O N
A 2

The Conceptual Landscape of Food Literacy
Madison Bischoff, BSc, MA Candidate, University of Calgary

Food literacy is a popular term, but quite nebulous in terms of meaning. As a newer term, there 
are a number of different understandings of what food literacy means and how extensive the term 
is. In order to make sense of the vast amount of representations, a review of the possible aspects 
of food literacy and an exploration of how they fit together is presented in this paper.   As a term 
that exists in a multitude of disciplines, certain aspects of food literacy may be of greater interest 
than others to different professionals and researchers. However, understanding how food literacy 
is composed and how the many elements interact is not often conceptualized. A greater focus 
on theorization of the varying aspects is required, which will result in more theoretically guided 
interventions, improved measurement tools, and the continued development of evaluation 
strategies for all types of food literacy research. By understanding how food literacy aspects 
can influence individual health and well-being, better informed research and programs can be 
created.

Across the Currents: Research and Innovation at Edmonton Public Schools
Sean Jones, BA, MACT, University of Alberta

The goal of Career Pathways in Edmonton Public Schools is to help all students think about, 
explore and plan what their life might look like beyond school. In partnership with parents and 
the community, students from Kindergarten through Grade 12 are encouraged to discover their 
interests through innovative learning opportunities.

Edmonton Public Schools is working to address the many shifts occurring in the world and the 
communication challenges faced by staff, students, parents and community members.
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Come learn about the various Career Pathways projects and initiatives being undertaken, including 
leveraging technology, building community relationships and innovation of teaching practices. 
There will be an opportunity to ask questions related to this education model.

Current, Relevant and Useful: Academics and the Political Economy of Knowledge
Andrea Whiteley, BA, MA, PhD Candidate, University of Calgary

Using the concept of the public good and a political economy understanding of knowledge, this 
presentation introduces the theory of knowledge as a public good to argue for the improved flow 
of knowledge from the research community to the public, and also from the greater community 
back to the university.  This two-way flow, a simple communications concept, is essential for 
communication, knowledge transfer, and the ability to address complex social problems.  I argue 
that lack of access to Humanities and Social Sciences (HSS) research has contributed to the 
creation of an insulated community, disciplinary silos, and the ivory tower mentality that has led to 
a separation of scholars from the public, that critics claim have lost touch with the community they 
serve. While the academy continues to accumulate vast stocks of knowledge, the HSS community 
has recently neglected the importance of flow. The nature of knowledge allows it to be shared 
infinitely, a pure public good that is also cumulative, and non-rivalrous.  Lack of access also leads 
to a disconnect between theory and practice, the point of theory being the ability to apply it 
to problems.  Indeed, the Open Access (OA) movement itself is guilty of a lack of outreach, 
not focusing enough on the public benefits of access to drive the movement forward. Arguably 
misinformation, a proliferation of players, and a general lack of concern on both sides of the 
problem mean knowledge mobilization efforts, and positive impacts of HSS scholarship cannot 
be successful unless the problems around access are addressed. 
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R E F L E C T I O N S  A N D  M I R A G E S :  V I S U A L  A N D  I M A G E  M E D I A
A 3

Alternative Histories: Calgary’s East Asian Film Heritage
Sheena Manabat, MA Candidate, University of Calgary

Calgarians of East Asian descent constitute a large and integral part of Calgary’s ethnic landscape. 
According to Statistics Canada, for more than 20 years, Canadian immigration has come mainly 
from Asian countries. However, institutions and archives in Alberta hold little to no moving images 
on these groups, in any formats. Furthermore, popular discourse surrounding Calgary’s cultural 
heritage usually denies a robust inclusion of minority groups from East Asia.
 
Small gauge film formats such as 8mm, Super 8, and 16mm, as well as other non-professional 
formats such as videotape were utilized in the home by those documenting their domestic lives, 
public events and special occasions. Such cultural documents by East Asians are in danger of 
being lost and unseen, due in part to the dramatic decrease in the use and popularity of the 
formats. My presentation explores the historical, cultural and social significance of such films, 
and how they aid in reconstructing and enriching the existing historical record. Specifically, I will 
highlight films I have engaged with so far, as part of ongoing research I am conducting in my 
Master’s at the University of Calgary

 Manet or Monet, Does Knowing the Difference Matter? An Examination of 
Cultural Capital in Popular Discourse
Francine Wong, BCS Candidate, MacEwan University

Consumer cultures are fueled by the anxiety of modern shoppers who purchase goods that best 
facilitate distinction from others. In an endless barrage of brands, all promising the potential of a 
“better self,” how does one know which brand to choose? Advertisers are expert at manufacturing 
desire by creating symbolic links between their products and feelings of self-worth, particularly 
regarding true or subjectively perceived improvements in social status. This presentation reports 
secondary research of sources engaging Pierre Bourdieu’s concept of taste as an indicator of 
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class and cultural capital as a means of social mobility. Evidence supporting the theory shows 
that individuals must possess cultural capital, in the form of academic or social knowledge, to 
identify cultural worth across different contexts. However, limitations to the real-world or current 
applicability of cultural capital include the failure of the concept to account for “low culture” or 
non-academic contexts. The presentation examines how in “high culture” contexts, the culturally 
savvy use the concept to establish class distinctions, whereas in low culture contexts, cultural 
capital as theorized by Bourdieu does little to merit one’s worth. Based on this analysis, I will 
offer a new look at the shifting currents of social media and how it can be used to convert the 
“subcultural capital” of grassroots campaigns into cultural capital by forcing academic concepts 
into news commentary, mainstream debate, and thus, popular consciousness.

Guilty Gaming: How digital games elicit guilt through action and choice
Sean Willett, BSc, MA Candidate, University of Calgary

In this presentation I will demonstrate the ways in which narrative-driven digital games are 
capable of eliciting guilt, and argue that games as a medium are uniquely equipped to explore 
this emotion. Guilt, for the purposes of this presentation, is defined as a self-conscious emotion 
that is caused by the feeling of having committed an immoral action. There is a long history of 
narrative games triggering feelings of guilt in players, from older games such as Metroid II (1991) 
and Final Fantasy VII (1997), to newer works like Undertale (2015) and Spec Ops: The Line (2012). I 
argue that this ability to elicit feelings of guilt stems from the medium’s ability to allow audiences 
to perform actions and make choices, two aspects of digital games that are absent from other 
narrative media. This has been reinforced by multiple studies in the field of psychology, which have 
shown connections between certain types of gameplay and feelings of guilt. I will use this existing 
literature in combination with two case studies (Final Fantasy VII, Undertale) to demonstrate the 
methods used by narrative games to trigger feelings of guilt in players, ultimately arguing that 
both player action and player choice are critical to this type of emotional resonance.
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A G A I N S T  T H E  C U R R E N T:  A C T I V I S M  A N D  C O M M U N I C A T I O N S
B 1

From Muhammad Ali to Colin Kaepernick: The shift from Athlete to Activist - but 
there’s something, or Someone Missing
Shabnam Moghtader, BA, MA Candidate, University of Calgary

In December 2017, GQ released a cover entitled “Citizen of the Year,” with a Black Panther-
esque clad Colin Kaepernick on the cover. The photos within the magazine mirror GQs’ 1960’s 
issue highlighting Muhammad Ali and his anti-Vietnam activism efforts. Until this issue’s release, 
it has been almost 60 years since a black professional male athlete used his platform to speak out 
on controversial political issues and put their career in the hands of the public. Over this time, 
there has been a shift from the black athlete, to the black activist, and the cultural conversations 
motivating them.

Scholarly research neglects to analyze the historical trajectory of sports and activism from the late 
1960’s during the Civil Rights Movement through to the 2016 Black Lives Matter Movement. In 
this paper, I question where the shift from athlete to activist occurs, and what elicits silence from 
the likes of athletes such as Michael Jordan, Charles Barkley and OJ Simpson during the Rodney 
King riots. Employing a discursive textual analysis and the theoretical framework of “democratic 
racism,” I will attempt to explain why black athletes choose to remain silent in political “hot 
button” issues. By examining this historical trajectory, I hope to contribute a new understanding 
to how democratic racism is systemically distributed throughout society across media narratives 
and can in turn impact the decisions of black athletes to get involved in political issues.

Meme Appropriation and the Changing Potential for Social Movements
Benjamin Meloche, BA, MA Candidate, University of Windsor

The production and viral dissemination of politically motivated memes are important for 
understanding ever-changing social movements. However, so too are the tactics used against 
these movements. Memes allow everyday agents to contribute their thoughts to discursive 
digital spaces. Memes are paradoxical in that they are often satirical, yet also capable of swiftly 
reframing consequential political debates. Meme’s are often regarded as grassroots and 
opposite of professionally organized political communications. In this paper, appropriation by 
professional political communicators is compared to ‘astroturfing’ and ‘corporate greenwashing’ 
through the work of Thomas P. Lyon and John W. Maxwell. The appropriation of authenticity 
integral to meme culture has surfaced as a nuanced and dynamic tactic of well-funded political 
parties in their attempts to woo voters. Using inauthentic or professionally produced ‘memes’ 
to target demographics forewarns the background assumptions by creators in their attempts 
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to capture authenticity. Does this appropriation minimize the authentic potency and discursive 
force of memes from any potential future composition of rebellion? Lastly, through the work of 
Dyer-Witheford (1999) and Hardt and Negri (2000, 2004), I will demonstrate the place of meme 
usage to technoscientific domination in relation to the cycle of struggles and the shifting use of 
digital spaces to rebel.

 Dyer-Witheford, N. (1999). Cyber-Marx:Cycles and Circuits of Struggle in High-Technology Capitalism. Chicago: 
University of Illinois Press. 

Hardt, M., & Negri, A. (2000). Empire. London: Harvard University Press. 

Hardt, M., & Negri, A. (2004). Multitude: War and Democracy in the Age of Empire. Penguin 
Book Publishing.

The Uses and Limits of Fake News in Contemporary Activist Politics
Ian Reilly, PhD, Mount Saint Vincent University

For activists to gain access, garner attention, or win favour in contemporary news media, they have 
begun to explore the potential impact(s) of hoaxing campaigns, framing these endeavours as 
examples of hacking in the public interest. One such example is The Yes Lab for Creative Activism, 
an interactive and travelling forum that enables activists, organizations, community stakeholders, 
academics, and students to collaborate on a wide range of social justice interventions. Envisioned 
as an activist outreach and community engagement project by media activist group, the Yes 
Men, the Yes Lab has facilitated the creation of numerous campaigns, the majority of which 
have relied on hoaxing practices to generate media coverage. Since its inception in 2012, the 
Yes Lab has offered specialized activist training that draws on media hoaxing to highlight social 
justice inequities on issues related to the environment, Indigenous rights, labour conditions, 
poverty, racism, corporate malfeasance, and immigration reform. Through a series of Yes Lab-
led collaborations with local Halifax activist groups, this project explores the shifting currents 
underpinning activist communities’ deliberate efforts to hijack news media in the interests of 
advancing their respective agendas, to examine the means through which these groups attempt 
to hack the attention economy in the public interest, and to study the efficacy and ethics of these 
tactics in the broader elaboration of activist politics.
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13 Reasons Why Graphic Representations of Social Issues in Television is Toxic to 
Youth
Andrea Blake, MA, Wilfrid Laurier University

In this presentation, I will be talking about the shift in today’s elements of pop culture that include 
sensitive and triggering issues such as bullying, sexual assault, and suicide by focusing on the 
popular Netflix TV series 13 Reasons Why. The controversies surrounding the series’ release has 
sparked a conversation of youth security and mental health among parents, guidance counsellors, 
and school boards all over the world. I would like to consider the measures in which popular 
media go to in order to “start a conversation” on these sensitive social issues for the sake of social 
tolerance. Are the graphic visual representations of sexual assault and suicide in 13 Reasons Why 
considered “going too far?” At what point do we draw the line?

Making a Murderer as a Networked Public Sphere: How different platform 
affordances shape discourses about criminal justice.
Alaxandra Carey, BA (Hons), MA Candidate, University of Calgary

When the documentary series Making a Murderer was released on Netflix in late 2015, people 
all over the world analyzed and discussed the details of the case through social media platforms. 
These platforms acted as a networked public where users were afforded the ability to discuss 
larger social issues like class and racial inequality, and the effectiveness and fairness of the criminal 
justice system (Kennedy, 2017). This conference talk explores how a networked public sphere is 
established by the affordances of specific social media platforms in relation to discussions about 
the criminal justice system that were performed as part of the reception of Making a Murderer 
in early 2016. Specifically, I use critical technocultural discourse analysis to examine how Netflix, 
Twitter, Facebook, Reddit and Tumblr acted as facilitators of networked public spaces for the 
circulation of specific discourses about criminal justice. I argue that studying multiple platforms is 
the most appropriate approach to understand how Making a Murderer’s reception constituted a 
networked public that opens up public discourse about criminal justice issues beyond the scope 
of the series.

Kennedy, L. (2017). ‘Man, I’m all torn up inside’: Analyzing audience responses to Making a Murderer. Crime Media 
Culture: 1 -18.

R I P P L I N G  W A T E R S :  S O C I A L  I S S U E S  I N  D I G I T A L  S P A C E S

B 2
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Platform Work: Algorithm is the new ‘boss’
Diana Elizarova, BA, MA, University of Calgary

In the last decade, working life went through a rapid digital transformation as a result of an 
emerged “sharing” or “gig economy.”  This new type of economy is characterized by work being 
mediated algorithmically through the digital platforms such as for example, Uber, TaskRabbit 
and Fiverr. These platforms connect workers with clients based on the ever-evolving and 
nontransparent algorithms.

While optimists consider platform labour as creative and autonomous which is corresponding 
with the dominant rhetoric of entrepreneurialism and work flexibility, others reveal that this kind 
of labour is precarious and affects the working life dramatically.

In this presentation, I discuss the controversial relations between digital “gig worker” and 
platform algorithms by analyzing high skilled workers’ posts on Fiverr’s forum. Fiverr as a platform 
for gig work is not a neutral intermediary but embed Silicon Valley ideology values where work 
relations are treated as a purely computational problem which, in turn, has serious implications 
for digital workers. In particular, workers suffer from lack of stability and impossibility to influence 
their own work and income as a result of the ubiquitous platform control and nontransparent 
algorithmic management.

From Comment Sections to Political Presence: The Influence of Newspaper 
Comment Sections on Women’s Political Participation in Canada
Emily Johnson, BA (Hons) Candidate, University of Calgary

In this presentation, I will discuss a project in which I interrogated the extent to which the 
comment functions of online newspapers facilitate a political environment where Canadian 
women are encouraged and equipped to participate in offline political spaces. Through an 
analysis of comments posted on online newspaper articles discussing violence against Alberta 
Premier Rachel Notley, I argue that these online spaces pose significant threats to the quality 
of political deliberation in Canada as they are often used to articulate gendered sexism and 
violence, thus serving to dissuade Canadian women from engaging politically in offline arenas. 
This is particularly problematic because women continue to be underrepresented in positions of 
influence in Canada.
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S T R E A M S  O F  K N O W L E D G E  M O B I L I Z A T I O N
B 3

Social Media as a Challenge to Current Perceptions of Intellectual Property Law
Drew Thomas, BA Candidate, University of Calgary

The communication upset caused by the dissemination of social media and individual and 
corporate social media accounts (SMAs) have been studied extensively since its creation and 
many challenges to previous forms of communication have been identified. This article reviews 
recent literature on the challenges created by social media to current perceptions of intellectual 
property rights due to the prevalence of intellectual property infringement in that medium. Not 
only does the sharing economy generate a space for the easy creation of original content, it also 
creates a place for the repurposing and recreation of previously copyrighted content. This easy 
access blurs the lines of what constitutes intellectual property in a shareable world. The ownership 
of SMAs, the content created therein, and the feedback of a digital community each put a strain 
on a system of rules — put in place before the concept of social media existed. Therefore, we 
must look to forerunning examples for solutions. Further, this article reviews current gaps in 
knowledge and provides suggestions for further research to meet the needs of the individual, 
corporations, and society within the framework of intellectual property.

e-Conferences: Moving Ideas without Flying People
Oliver Rossier, BA, MACT, University of Alberta

Traditional conferences have a surprisingly large CO2 footprint because of the nmber of people 
flying between locations. To try to mitigate a portion of climate change we need to learn how to 
better mobilize ideas without flying so many people. The Kule Institute for Advanced Study has 
been modeling a series of e-conferences; exploring ways of creating knowledge mobilization 
opportunities with hybrid social and cognitive presence. In other words, we’ve been exploring 
ways of setting up versions of research TV programming, streaming with live audiences. In this 
presentation I’ll share my research on e-conferences based the KIAS experience. Please join the 
conversation and share your thoughts about sustainable knowledge mobilization options and 
experiments.
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Science gets social: how scientists use social media to communicate
Jennifer Pascoe, BA (Hons), MACT Candidate, University of Alberta

Changes to the traditional media landscape, increased pressure from funding agencies to share 
scientific findings, a public who is increasingly turning to social media for science information, 
a political climate that is creating mistrust surrounding science, and disruption to the academic 
publishing process mean that scientists must embrace social media as a professional 
communication platform. There is a mixture of both optimism and opportunity as well as 
challenge and skepticism as it relates to science communication via social media. While social 
media may be an avenue to facilitate the democratization of science, opening conversations that 
were previously closed to scholarly journals and conferences, do messages get lost in translation 
when science is distilled into sound bites? As the Director of Communications for the University 
of Alberta Faculty of Science, I am working to understand how our tenure-track scientists are 
using social media, looking not only to science communication--or public engagement-but also 
scholarly communication--or peer-to-peer engagement. Through my qualitative inquiry, I am 
looking to discover best practices that can be leveraged to foster a multidisciplinary community 
of practice to encourage the most effect use of social media for science communication.

Should we replace bold statements with asking questions? Changing the appeal 
of Get Out the Vote posters as means of reaching out to wider audiences
Ofer Berenstein, PhD Candidate, University of Calgary

“You Count” promises a 2012 Elections Manitoba voting encouragement campaign. “Your Vote 
is Your Say” exclaims a 1996 Elections Canada poster, while a 2008 Elections BC campaign urges 
us to “Think. Choose. Vote.” Amidst it all, a humble 2012 CIVIX/Student vote campaign asks “A 
Million Reasons to Vote. What’s Yours?” and guess what, it gets more positive attention than 
all the rest of them. How come this is the case and what could political marketing specialists 
learn from it? Following an extensive reception study with over 40 Albertan participants, I wish 
to answer the question and pose some new ones for further future research. This talk will look 
into the relationship between two complementing cultural/personal concepts – voting and 
democracy. I will demonstrate how changes in their perceptions leads to changes in the reception 
of voting encouragement messages and why unanswered questions might work better than bold 
statements.
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Citizen Journalist: Friend or Foe?
Cassie Riabko, MA Candidate, University of Calgary

In the past decades, shifts in technology enable improved ability to capture breaking news and 
historical moments by journalists and increasingly by the general public. The massive increase in 
communications power through technology available to the public, allows critical moments to be 
captured through the lens of a mobile device. This paper will focus on the role played by citizen 
journalists during the Las Vegas Massacre in relation to Canadian online professional media 
outlets. Specifically, my argument suggests that during crisis, citizen journalism compliments 
professional journalism instead of competing or threatening the media profession. Professional 
journalists are not always on the scene; therefore they draw on information captured by the public 
in order to amplify and disseminate through the large platform that the profession offers.

Literature from prominent media scholars includes but is not limited to: Tim Highfield, Stuart 
Allen and Susan Blackmore. Scholarly insight will bring theoretical, scholarly perspectives to 
accompany Canadian news articles from online news sources to develop my research. This topic 
is important because whether an individual identifies themself as a citizen journalist during a crisis 
or not, they contribute to a societal phenomenon in media and it demonstrates the shift from 
professional journalist to amateur journalist.

Preliminary findings on news literacy of post-secondary students
Tyler Nagel, BComm, MBA, Southern Alberta Institute of Technology

News literacy education is gaining increased attention in the age of fake news and post-truth 
America. However, as with any pedagogical goal, it is important to understand the current 
situation before starting a new initiative. In a wide-ranging survey of post-secondary students at 
the Southern Alberta Institute of Technology, over 1400 responses were gathered in late 2017. Built 
on existing news literacy frameworks (Ashley and Maksl, 2013; Maksl, Ashley & Craft, 2015; Tully & 
Vraga, 2015), themes explored by this survey included social media and news consumption habits 
of students; evaluation of news consumption locus of control; and knowledge about Canadian 
media industry structure and regulation. Preliminary findings indicate that students place the 
greatest credibility on printed newspapers, yet consume them least often. Most students use social 
media as a primary news consumption medium, yet a majority of students admit to inadvertently 
sharing inaccurate information with friends or followers. And few students are fully confident in 
their abilities to differentiate fake news from real news. This presentation will highlight these and 
other preliminary findings.

Ashley, S., Maksl, A., & Craft, S. (2013). Developing a News Media Literacy Scale. Journalism & Mass Communication 
Educator, 68(1), 7–21. https://doi.org/10.1177/1077695812469802

Maksl, A., Ashley, S., & Craft, S. (2015). Measuring news media literacy. Journal of Media Literacy Education, 6(3), 29–45.

Vraga, E. K., Tully, M., Kotcher, J. E., Smithson, A.-B., & Broeckelman-Post, M. (2015). A multi-dimensional approach to 
measuring news media literacy. Journal of Media Literacy Education, 7(3), 41–53.
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Filling the local news gap? A study examining the potential for 
Canadian collegiate journalism publications to serve local news needs
Sally Haney, Mount Royal University
Janice Paskey, Mount Royal University
Archie McLean, Mount Royal University

At a time when Canadian communities are experiencing local news poverty (Lindgren et al, 2017), 
our study examines what role student journalists, particularly those operating under the umbrella 
of university and college journalism programs, could play in the local news ecosystem.  Our study 
sought to answer two primary questions: to what extent are collegiate journalism operations 
already contributing to the local news ecosystem? And what are the opportunities and challenges 
that are stopping them from taking a more prominent role? We contacted undergraduate 
journalism programs with collegiate news operations from across Canada. Our presentation will 
be guided by a SWOT analysis of initial findings. We will review and interpret how collegiate 
faculty editors articulate strengths and weaknesses of their programs as local news generators. 
The presenters — all professors and journalists  — will also use the data to explore anticipated 
threats and opportunities of journalism schools operating as bona fide providers of local news.

Lindgren, A., Corbett, J., & Hodson, J. (2017, January). Canada’s local news “poverty.” Policy Options. Retrieved from 
http://policyoptions.irpp.org/magazines/january-2017/canadas-local-news-poverty/
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#FemTalk and Beauty Hauls: How Influencers Sell Femininity
Alora Paulsen Mulvey, BCS, MA Candidate, University of Calgary 

Over the past 10 years creators uploaded more than five billion hours of beauty tutorials on YouTube 
(YouTube, 2017). Though they are the most viewed instructional videos on the platform, little 
scholarship on the genre exists. From ‘Get Ready With Me’ videos to ‘High End Makeup Hauls,’ the 
social media site acts as a lucrative space for young women to take full advantage of consumerist 
tendencies. Using 26-year-old Canadian beauty blogger Estee Lalonde as a site of analysis, this 
presentation argues that through the enactment of public femininity in the domestic sphere social 
media influencers embody a post-feminist ideal. I will also explore how social media influencers 
function as branded microcelebrities creating relationships with their audience based on authenticity.  

The networks of production specific to YouTube and Instagram are at the forefront of the discussion. 
By using cross-promotion, scheduled posts, and self-branding, influencers create a cohesive self 
focused on authenticity and a sense of community among followers. Social media is used to market 
a one-dimensional empowered woman following her life’s passion, flaunting heterosexual romances, 
and emphasizing glamorous lifestyles (Duffy & Hund, 2015). Estee, in particular, engages in a visual 
and virtual post-feminist identity of public femininity (Banet-Weiser, 2011). This presentation offers a 
unique look into the nuanced world of femininity within the beauty vlogosphere.  

Banet-Weiser, S. (2011). Branding the post-feminist self: Girls’ video production and youtube. Mediated Girlhoods: 
New Explorations of Girls’ Media Culture. New York: Peter Land. 277-294. 

Duffy, E. B. (2015). The romance of work: Gender and aspirational labour in the digital culture industries. International 
Journal of Cultural Studies. 1-17. doi: 10.1177/1367877915572186

YouTube. (2015). B is for beauty: #10yearsofYouTube. Retrieved from https://youtube-trends.blogspot.ca/2015/05/b-is-
for-beauty-10yearsofyoutube.html

YouTube. (2017). Statistics. Retrieved from https://www.youtube.com/yt/press/en-GB/statistics.html

Sport & gender: Canada’s female athletes & media representation during the 
2010 Vancouver Olympic Games
Fiona Munro, BA, MA, University of Calgary

The modern Olympic summer and winter games are the biggest international sport events for 
Canadian athletes. With a cumulative audience of 1.8 billion viewers, the 2010 Vancouver Winter 
Olympic Games (2010 Vancouver Olympics) drew international attention and put socio-cultural 
aspects of Canadian sport under global scrutiny. One aspect of this evaluation is the gendered 
lens through which the 2010 Vancouver Olympics were shown by the media. Specifically,  the 2010 
Vancouver Olympics provided an opportunity for media representation of female Canadian athletes 
to be examined in focus. This paper argues that during the 2010 Vancouver Olympics, Canada’s 
female athletes were under-represented by the Canadian media in comparison to male athletes. This 
is investigated through a review of current scholarly arguments investigating the gendered stories 
of Olympic media coverage and an original study that analyzes gender representation in the Globe 
and Mail’s front page photographic coverage of the 2010 Vancouver Olympics. Ultimately, this paper 
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concludes that Canada’s female athletes were shown less frequently in 2010 Vancouver Olympic 
visual artifacts based on a systemic media bias toward male athletes and hegemonic masculinity.

“Shannon has a real bod”: Gendered Production Culture in Meatballs III
Mary Reay Arnatt, BA (Hons), MA Candidate, University of Calgary.

Little research on the Canadian film industry has been conducted in the field of Media Industry 
Studies, and, more specifically, Production Cultures. This subfield, broadly conceptualized, focuses 
on the film industry and the site of production, as a place of “cultural expressions and entities 
involving all the symbolic processes and collective practices that other cultures use” (Caldwell, 
2008, p. 2).

My presentation circumvents this blind spot by examining the gendered Production Culture inherent 
within the production of Meatballs III (Mendeluk, 1986). Examining original production documents, 
including memos, storyboards, story outlines, producer’s notes on rushes, original concept art, 
and pick-up shots, I argue that the entire production culture of Meatballs III is steeped in heavily 
masculine, gendered, and heteronormative behavior.

Although much research has been undertaken into the way that females are represented in filmic 
form, this paper contends that the behind-the-scenes production culture is an essential component 
in creating the gendered images seen on-screen. As gender imbalances in the film industry 
continue in epidemic numbers (Ellis-Petersen, 2014), my research argues that cultivating a balanced 
production culture is essential in creating gender equality both on and off-screen.

Caldwell, J.T. (2008). Production culture: industrial reflexivity and critical practice in film and television. Durham, NC: 
Duke University Press.

Ellis-Petersen, H. (2014, July 22). Gender bias in the film industry: 75% of blockbuster crews are male. Retrieved 
November 14, 2017, from https://www.theguardian.com/film/2014/jul/22/gender-bias-film-industry-75-percent-male

The 1960s are not that long ago: Patriarchal discourses in Mad Men and the 21st 
century
Monica Henderson, BCMS, MA Candidate, University of Calgary

Post-feminist discourse about ‘how things used to be fifty years ago’ constrain how we think about 
sexism in the present. Today, those with post-feminist sensibilities are inclined to subscribe to a 
definition of sexism that only captures overt oppression, such as sharia law or gendered violence. 
While these are grave issues, narrowing our understanding of sexism to oppressive foreign policies 
and physical assault blinds us from subtler patriarchal values that hegemonically pervade our 
society. It is widely-agreed that Mad Men shows how patriarchal ideologies were alive and well 
in 1960s America—but it is important to note that the 1960s were not that long ago. In fact, some 
viewers argue that if we switched out the nostalgic costumes and temporal allusions of Mad Men, 
and simply toned down the “blatant racism and sexism […] the entire show could be reshot in the 
present and no one would even notice” (Agirre, 2014, p. 637). In this talk, I focus on two episodes 
and argue that while the sexism in Mad Men seems exaggerated to that of today’s America, rather 
than demonstrating difference between then and now, the show highlights present-day discourses 
which (re)produce patriarchal ideology, sexism, and gender performance.

Agirre, K. (2014). ‘Am I supposed to say how shocked I was?’ Audience responses to Mad Men. European 
Journal of Cultural Studies, 17(6), 631-646.
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Shifting the approach to digital adoption in communities in the NWT, Canada.
Trish Fontaine, B.Sc, ADP GIS, MACT, University of Alberta

My research explores digital divides and digital adoption in Canada’s Northern communities. 
I highlight the implications that settler colonialism, government policies and industry hold for 
digital adoption initiatives underway in communities in the Northwest Territories (NWT) of 
Canada. I look at themes around digital adoption that surfaced from semi-structured interviews 
done with six Participants – key informants involved in Northern technology development – in 
this research. To interpret interview data, I use a holistic framework, the “whole community” 
approach to digital adoption (O’Donnell et al. 2016). The importance of self-determination, 
empowerment, community involvement, youth, training and the First Mile approach to digital 
technology adoption are some of the themes found in the data analysis. I use the three levels 
of the Whole Community framework to organize this discussion, separating it into: Community 
Members, Community Organizations, and Infrastructure. Based on my research, I propose adding 
a fourth level to the model, Policy and Funding, and include it my data analysis.

O’Donnell, S., Beaton, B., McMahon, R., Hudson, H.E., Williams, D., Whiteduck, T. (2016). Digital Technology Adoption 
in Remote and Northern Indigenous Communities in Canada: An Overview. Canadian Sociological Association 2016 
Annual Conference. University of Calgary, Calgary, Alberta, May.

Homeless youth community outreach using low-cost SMS texting and mobile 
phone technology
Joël Rivero, BSc (MLS), MLT, MACT Candidate, University of Alberta
 
Drop-in community centres for homeless youth provide invaluable and distinct support services, 
ranging from basic needs such as food, clothing, and shelter, to higher levels of mental, medical, 
emotional, and employment supports.  However, in a world where it is difficult to bring awareness 
of these services to a transient homeless youth population, connecting these services to those 
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who need it them most can be challenging. We explore the potential of using a low-cost SMS 
technology platform as a potential opportunity to connect the transient youth to the service 
providers who are there to support their needs.

Exploring Digital Literacy with Gwich’in Tribal Council
Dr. Rob McMahon, PhD, University of Alberta
Hanne Pearce, MLIS, MACT Candidate, University of Alberta

Communities in Canada’s far north will soon be connected to high-speed digital infrastructure, 
due to the recent opening of the Mackenzie Valley Fibre Optic Link. In this context, in June of 
2017 Dr. Rob McMahon and Hanne Pearce, together with Gwich’in Tribal Council’s Department of 
Cultural Heritage (GTC), developed and implemented a pilot digital literacy workshop exploring 
Gwich’in approaches to digital literacy learning. Focused on digital content and connectivity, the 
project was held in Inuvik, NWT. A total of 19 people participated, including youth who travelled 
by road and plane from four Gwich’in communities: Fort McPherson, Tsiigehtchic, Aklavik and 
Inuvik. Participants from Inuvialuit communities also joined. The pilot workshop was part of an 
on-going community-based project that aims to develop appropriate, customized digital literacy 
learning materials that showcase Gwich’in cultural heritage and innovation. In this presentation 
we will discuss some of the challenges faced by Northern communities in regards to digital 
content and connectivity, describe how the pilot workshop materials were developed, and share 
plans for the second phase of the project, which aims to continue to explore links between 
Gwich’in culture and language resurgence and digital literacy.
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Friendly Push to Sustainability: The use of broadcasting to shape sustainability 
communications
Dana Cramer, BA Candidate, University of Calgary

Canadian communications policy has a history of emphasizing the need to incorporate education 
into broadcasting. With the current overhaul of broadcasting, media, and cultural laws to be 
updated to that of the needs of the 21st Century, this essay focuses on how sustainability can 
be incorporated into the Broadcasting Act. The research for this essay consists of the evaluation 
of multiple sources in understanding the necessity of communicating the 17 Sustainable 
Development Goals set forth by the United Nations. While not dictating produced content of 
public and private broadcasters, I emphasize the need for the Broadcasting Act to be updated to 
include a mandatory distribution channel that focuses on sustainability. This would then enable 
Canadians to learn more about sustainability and work to accelerate a culture of change and 
acceptance among Canadians in regards to sustainability, as media consumption influences 
socialization. The update of the Broadcasting Act to incorporate sustainability communications 
is imperative to ensure that Canada is a leader in sustainability and thrives in a social, economic, 
and environmentally changing world.

An intersectional and Foucauldian perspective on the perpetuation of social 
inequality through immigration policy and news media framing
Natasha Karim, BA (Comms), BA (Intl Relations), MA Candidate, University of Calgary 

The right to mobility – a phenomenon that one would assume would be a basic human right – has 
become a continuous point of contention in national politics over recent years. With the rise of 
the sovereign nation state one’s right to mobility, even in times of war, famine and other hardship, 
has been limited by the quest to establish and maintain sovereignty and economic prosperity. 
Through this process, one’s identity and right to belong or exist has become intrinsically linked 
to the concept of the nation and market, and to a significant extent, determined by government 
institutions and their policies.

By comparing the immigration policies of Canada, Australia and the United Kingdom, all of which 
use a points- ‐based immigration system, and the news media discourse that surrounded the issue 
of immigration during their last federal elections, this paper will seek to expose and deconstruct 
the neoliberal and nationalist undercurrent that runs through immigration policy and news media 
framing in order to understand how these technologies of government problematize the phenomena. 
Furthermore, by applying an intersectional approach to analyzing the problematization of immigration 
in policy and media discourse this paper will demonstrate how the problems associated with 
immigration work to uphold and reinstate the current societal inequalities that exist along lines of 
gender, race and ethnicity.

From CBC to Rogers: Sports Communication and the Canadian Identity
Venus Fung, BA (Hons), University of Calgary

Canada is the internationally renowned hockey country, with expertise of the sport sparking admiration 
of many other countries, and fostering a sense of pride within the nation. The sport itself has long been 
broadcasted through the Canadian Broadcasting Corporation (CBC)’s Hockey Night in Canada. As a 
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trusted and esteemed series of presentations, Hockey Night in Canada kept up with the evolution 
and invention of new media and communication technologies. The initially radio-borne program was 
gradually integrated into television in 1952, and for over 60 years, the rights to the broadcasting of 
hockey were held by the CBC – the national public broadcaster. It is until 2014 when communication 
company Rogers gained the National Hockey League (NHL) rights for $5.2 billion that Canada sees 
a shift in hockey ownership from the public sector to private. Derived from this context, the research 
paper explores the relationship between sports communication in Canada and the unique Canadian 
identity, specifically focusing on the national winter sport of hockey. It is important to understand 
that this paper’s sentiments do not equate hockey to a person being Canadian, but that a publicly 
broadcasted hockey would help establish and reinforce a unified Canadian community, while 
preserving the traditional essence of hockey. Through referencing the works of Benedict Anderson 
and Jurgen Habermas, and organized in specific historical examples: the 1972 Summit Series and 
the 2014 Rogers NHL deal, the paper will critique the possible implications of the privatization of 
hockey particularly after the 2014 Rogers NHL deal and will be centered around the argument that the 
privatization of hockey media does not contribute to the sustenance of a Canadian identity.

Vietnam’s Broadband Internet Roll-Out: Rural Residents’ Voices vs. Mainstream 
Depictions
Trang Pham, PhD Candidate, University of Calgary

In developing countries, Information Communication Technology failures pose a significant 
problem that can be attributed to a top-down approach that excludes technology users in 
the shaping and usage of such technologies. This is particularly the case in Vietnam where 
the state recently approved a national information and communication plan in 2011. The plan 
included the building of 308 million USD broadband network infrastructure intended to link all 
communes (or smallest administrative units) in rural Vietnam by 2015.The country did not meet 
its goal to connect all rural communities and is extending the deadline by 2020. The purpose of 
the paper is to present rural residents’ voices and their mispresented depiction in mainstream 
documents given that their voices are underrepresented in the communist country especially in 
high-technology development projects. The paper draws on critical constructivism to highlight 
lay users’ stances and contributions in forming a democratic technology that responds to their 
spectrum of needs. Capability approach is also used to argue for enlarging individual capability 
to lead a life a person has a reason to value. The methodology is two-fold: qualitative content 
analysis of newspapers over the past 10 years and relevant government policy documents about 
broadband internet in the country; and interviews and focus groups with 79 rural residents in 6 
provinces across Vietnam. Preliminary results showed that mainstream documents depicted this 
group of users as “know-nots” who possess urgent needs of desktop computers, access and 
training to use these civilizing technologies to contribute to the country’s modernization and 
economic growth. Meanwhile, interviews and focus group with rural residents revealed that no 
one ever heard of this multimillion dollar broadband connection plan and few understood what 
broadband meant while they were in fact using internet as part of their daily lives. Once opened 
to the world wide web, most of the interviewees used it for various forms of entertainment, 
knowledge acquisition, and online communications via their smartphones beyond government’s 
economic agenda and political propaganda.
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Ethical Issues in Participatory Action Research
Dr. Thomas Barker, PhD, University of Alberta; Kristy Burke, BSc, MACT Candidate, University of 
Alberta

Those wishing to enact participatory action research projects or community-based research 
projects face ethical issues on both the individual and institutional levels.  They have questions 
about professional conduct, data ownership, informed consent and, most importantly, alignment 
with institutional ethical codes and approval requirements for projects.  However, as  Banks et 
al.note, “The growth in CBPR (Community-Based Participatory Research) and related participatory 
approaches in the context of an increasing focus on knowledge exchange and mobilisation 
and research impact means that the time has come for a radical rethinking of research ethics in 
theory and practice.”  (2013, p. 13) This presentation will explore a case of participatory action 
research in which a student researcher and sponsor contextualize the issues they faced and make 
recommendations for framing research ethics in these types of studies.

 Banks, S., Armstrong, A., Carter, K., Graham, H., Hayward, P., Henry, A., ... & Moore, N. (2013). Everyday ethics in 
community-based participatory research. Contemporary Social Science, 8(3), 263-277.

In the Belly of the Cargo Ship
Cyrus Sundar Singh, MFA Candidate, Ryerson University

In the Belly of the Cargo Ship recounts the final journey of 155 Tamil Sri Lankan refugees who 
were rescued off the Southern coast of Newfoundland in 1986. Their harrowing story began in 
the embattled Indian Ocean, crossed the Berlin Wall, the Atlantic, and onto the front-pages of 
news around the world. Collectively, they paid half a million dollars to an unscrupulous German 
ship captain to smuggle them to Canada onboard his cargo-ship. They were promised food, 
shelter, and safe passage with a travel time of only four days to reach Montreal. However, after a 
harrowing fourteen-day voyage on the Ocean, they were callously then set adrift in two lifeboats 
with the promise they would be in Montreal in four hours. They drifted aimlessly for days—no 
land, no help, no hope—until their miraculous rescue by a Newfoundland fisherman.
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Last August I found one of the lifeboats and it became the focus on my doctoral thesis. In
the Belly of the Cargo Ship is a 15-minute collaborative live-documentary performance,
which recounts that journey. The triumvirate of story, performance, and audience is used
to create an interactive and immersive experience, which incorporates poetry, music, and
images—all performed live.

“Research is Ceremony”
Monique Fry, MA Candidate, University of Calgary

The shifting validity of Indigenous voice, theory and methodology within the academy is still 
contested. With knowledge of truth and reconciliation, decolonization and indigenization as 
“hot topics” Indigenous scholars (and grass roots community members) are asking for ethical 
space to show that Indigenous worldview and perspectives are equal knowledge systems to 
western ways of knowing. Providing a lived experience of my Master’s Thesis work, I will share the 
ceremonial process, the creation of my Indigenous research framework and how it informed my 
achievements.

Critical Maker Studies
Ray op’tLand, PhD Candidate, University of Calgary

 At the Aspen Ideas Festival, Atlantic contributor James Fallows detailed how the current growth 
in industrial productivity in the United States may be attributed almost entirely to factors that 
coincide with developments in the maker movement (Fallows, 2016).  The factors that coincide 
with the maker movement are the decreasing cost of new production tools, the quicker time to 
market enabled by rapid prototyping, and democratized innovation that allows for easier access 
to these various tools.  However, the literature on the maker movement shares the utopian vision 
of the possibilities of the technology with the previous decades’ writing on the prospects of 
computing and the internet, but lacks a critical review of its potentials and prospects. This paper 
presents a critical review of the maker movement and its associated literature, and an analysis of 
the utopian and dystopian frames presented therein.

Fallows, J. (2016). Why the Maker Movement Matters: Part 1, the Tools Revolution. The Atlantic. Retrieved from 
https://www.theatlantic.com/business/archive/2016/06/why-the-maker-movement-matters-part-1-the-tools-
revolution/485720/
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